
 

January 2022 

 

Job Title: Social Media Designer 

Job Type: Contract/Temporary 

Number of hires for this role: 1 

 

About the Urban League Twin Cities (ULTC) 

For more than 90 years, Minnesotans have looked to the Urban League as a source of strength in the community. 

From employment to education to engagement, the Urban League seeks to help African descendants strive for and 

achieve economic empowerment and self-sufficiency to build wealth that can be passed down from generation to 

generation. 

 

We envision a future in which African descendants can be fully engaged, empowered and invested in the success 

and well-being of the Twin Cities metro area. The Urban League understands that the cultural heritage and assets 

of people of African descent are a rich resource of creativity, power and beauty. 

 

We believe that a strong and systemic change is needed to transform our communities. The Urban League plays a 

vital role as advocate and thought leader for issues affecting African descendants in the Twin Cities. 

 

The Urban League Twin Cities is accepting applications for a contracted Social Media Designer position. We are in 

search of an experienced social media person who can establish a social media plan, set-up and launch social 

media sites for the following programs: Center for Social Justice, Black Gems, & the Center for Families.  

 

About the Position 

Purpose: ULTC program leaders seek to increase marketing efforts of their programs by designing and launching a 

presence on the following social media platforms: LinkedIn, Twitter and Facebook. The goal is to establish a better 

reach to our constituencies on these three platforms and to train the leaders of these programs on how to 

successfully how to maintain them.  

 

Primary Duties and Responsibilities: 

 

• Meet with program leaders individually to learn about programs and determine how to best present each 

program on desired social media platforms  

• Collaborate with program leaders to create goals of social media presence  

• Collaborate with the Director of Operations to gain an understanding of the ULTC branding guidelines 

• Prepare and present a social media plan for each program to program leader for approval 

• Create and maintain a social media presence for each program using approved Urban League Twin Cities 

branding guidelines as specified by the Director of Operations 

• Develop and implement social media deliverables for future use (templates, write ups, etc.) 

 

Experience & Qualifications 

• At least two years’ social media management experience 

• Demonstrated knowledge and proficiency with social media platforms  

• Experience in maintaining a website 

• Excellent written communication skills 
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• Ability to effectively interact with various levels of management 

 

Timeline 

It is our expectation that these social media platforms will be fully functioning by the end of March if not before.  

 

Compensation 

The compensation for this position is $2,500 and will be paid in increments of $500 bi-weekly. Prior to the start of 

the position deliverables will be determined and tied to each pay period.  

 

How to Apply? 

Please send your resume to CFraction@ultcmn.org.  If you have any questions regarding this position, please 

contact Cynthia at the email listed above. 
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